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Intensive Functional Management Capability
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Interdisciplinary Synergy Creating Managerial Capability

Mg ME A9 oleh t=0| =8y S 7HsoM of o,
A THOIHA, TIXE YAMH|A S S8 F B

Aoj Hg ofe

Industrial Domain Specific Professional Capability
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PROFESSIONAL MBA
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38 =+ Agn=t Strategic Management
BEEHAAH Management Information Systems
2244 Global Business
OFAE A Marketing Management A
=2 0|MEF Global Operations Management
e Financial Management
ZEHSA Organizational Behavior A

Business Activities and Accounting Information
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FTA & International Trade
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Business Statistics
Introduction to Management
FTA & International Trade
Contract and Business Law

Field Study
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Global Industrial Relations

Ethic Management

Strategic Human Resource Management
Strategic Organization Development
Organization Management

Negotiation and Conflict Resolution

712 M2t
LS SH9 SAZAL
JUEICREE
M H E A
e

H2tE p2|s)

ST 2-

g 24

Business and Tax Strategy

Internal Control and Auditing

Financial Reporting: Case Study

Financial Statement Analysis

Financial Accounting

Strategic Cost Management and Current Issues
Analysis of Accounting Transparency
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Financial Institutions
Financial Statistics 1
Financial Statistics 2
Corporate Valuation
Corporate Finance

Options and Futures
Introduction to Equity Market

M&A practice: Focusing on Finance, Accounting
and Tax Issues
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Game Theory and Business Analysis
International Finance and Economic Policy

The Deductive Forecasting Techniques for Global
Business Environmental Changes

Marketing Strategy for Global Business

Strategic Management in the Global Environment
Global Entrepreneurship and Ventures

Global Financial Management

Global Corporate Governance

Global Brand Management

Global Business in Emerging Markets
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Advertising and Promotion Management
Marketing Strategy

Marketing Research

Brand Marketing

Services Marketing

Consumer Behavior

New Product Development & Management
Distribution Channel and Retail Management
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Business Decision Making Theory
Application of Business Statistics
Supply Chain Management
Global Project Management
Technology Business Strategy
Service Operations Management
Operation Strategy

Quality Management Strategy

Venture Creation

New Venture Creation Strategy
Business Analysis and Strategic Planning
Innovation Strategy

CSR Strategy

M&A Strategy: Strategic Planning
and Implementation
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Data Mining and CRM

Business Models Innovation and Strategy
Service Design & IT

Information Technology Strategy

Knowledge Management and Business Intelligence

IT Business Trend



