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The HUBS MBA Excellence
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The Association to Advance Collegiate Schools of
Business, also known as AACSB International, is an
American professional organization. It was founded as
the American Assembly of Collegiate Schools of Business
in 1916 to provide accreditation to schools of business,
and was later known as the American Association of
Collegiate Schools of Business and as the International
Association for Management Education.

Korean Association of Business Education Accreditation is
Accreditation, also known as KABEA, is Korean Accreditation
Organization. It conducts evaluation, examination and
accreditation of the business administration education.
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The Faculty

BETEF & HiIK

Strategic Management & Venture
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][]

188 o

Ph.D. Virginia Tech
24xE B4

Ph.D. KAIST
30149 4

Ph.D. University of Oregon
ao0igs 4

Ph.D. Ohio State University
5 347 4

Ph.D. Beijing University

BeNe

Management
Information Systems

L[]l
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1252 24
Ph.D. KAIST
2 e e
Ph.D. KAIST
3850 4
Ph.D. George Washington University
adB1s w4
Ph.D. University of Cambridge
50148 @4
Ph.D. Texas A&M University
6 22
Ph.D. KAIST
7 ZE wa
Ph.D. Boston University
8 AT m4
Ph.D. The Australian National University
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Ph.D. University of Alberta
2 QAR W

Ph.D. University of Houston
30188 ma:

Ph.D. Indiana University
40/391 m4

Ph.D. Indiana University
5982 1

Ph.D. Claremont Graduate University

Ph.D. University of Oregon

3 EHjgt 24
Ph.D. Hanyang University
4 NEE T4
Ph.D. Vanderbilt University
5 018 B4
Ph.D. Saint Louis University
6 348 4
Ph.D. Rutgers, The State University of New Jersey
7 oipie
Ph.D. University of Massachusetts Amherst

OFAIE

L[]l
[#][e]

1282 24
Ph.D. University of Texas at Austin
2287 24
Ph.D. Duke University
3 2si2l 4
Ph.D. Nanyang Technological University
4 Ry ma
Ph.D. University of Oregon
5 QX|F w4
Ph.D. University of Cambridge
6 Y0 W
Ph.D. University of Massachusetts Lowell
7 TP ua
Ph.D. State University of New York
8 WEH ma
Ph.D. McGill University

L[]
[#][e]

1882 us

Ph.D. University of Tennessee
2849 14

Ph.D. University of Pennsylvania
3 MBI @4

Ph.D. University of California, Los Angeles
401518 ua

Ph.D. University of Toronto
5 iz 4

Ph.D. Yale University
6 32l w4

Ph.D. Pennsylvania State University
7 3ie¥ u

Ph.D. Hanyang University
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PROGRAM

Hanyang MBA N F o

Professional MBA

International MBA

ZEIOU}

Organization Behavior &
Human Resource
Management

it

g

Ph.D. Columbia University

4 M wa
Ph.D. Vanderbilt University
5 {8 u
Ph.D. University of Wisconsin-Madison
6 0Ll 4
Ph.D. University of Cologne
7 O|&ET W
Ph.D. Duke University
8 YNE
Ph.D. University of Wisconsin-Madison

2|A

Accounting
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1 1EYS B e
Ph.D. INSEAD ; i S : : Ty > : _

2 LIRS ma = - o = - 0 ol =y 2

Ph.D. George Washington University
3Rz A

Ph.D. Michigan State University
43Nz u

Ph.D. University of Florida
5 Hspd e

Ph.D. Seoul National University
6 X34 D4

Ph.D. University of Wisconsin-Madison
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Hanyang MBA Hanyang MBA Curriculum

Hanyang MBA 182 5251/ Halsh= 49 280l sSH2z tiAE &~ U=
Ct

=M ZZe| CEO YHS SHE &L
HE Zoist o] 23 ZH2 xAl0] 452 SE, JHelY 2 TS LiZol Ratstol
HEYSE #A= = U= 97le| MF EBe = FHE|0] U0
JHQIE SkEE MAI7t 7ksst Aol 7HE 2 SELICE
Oosm/714E4d
7| Pt AI™E
HI5tetS(Self-Designed)
FETE
= 2= MEi A=
BHMEL Strategic Management } Business Statistics
HAA™EAAE Management Information Systems A & International Trade
S2EIS Global Business ZAHEHIZ Introduction to Economics
OFAIZI22|A Marketing Management A
AHTIA|OFH Contract and Business Law
S2HTY|0|MAH Global Operations Management
KB Financial Management O|2SHAIZC|0[SHAEXIFZE Investing in U.S. Securities Markets
ZX|SHEA Organizational Behavior A LEAE]C] Field Study
ZXIOIA | 3|A| | P2 | 2RYH|ELIA | HEXHIK | ZIEXE | OHE! | OSM 7| H2t3|AI™E Business Activities and Accounting Information CEOHEZ Leaders to Leaders
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Organization Behavior & Human
Resource Management Track
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Accounting Track
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A% LY Q17+ ST} FIEH 21 A% 7H ASHIBS OfsHRtoRIM OINAIRn £XIS it
Moz ge|otz WS HIR= LFHYULICE 01 2ol ISu=R! X2 ES HIEC=E
R, REDHL, WD), HAT ASHEs B2 FN QIEKIR R, 22 =
A, 22| 220l 0|2= EEH2 FHIES Al U LR JELICH
HIME 7=
~
HEFMOIMXI 2| Strategic Human Resource Management
AIZSEE| Negotiation and Conflict Resolution
22|Z< Ethic Management
ZZ|E2| Organization Management
Z2Y AR Global Industrial Relations
T2 XIS Strategic Organization Development
HA®E|Z Compensation
\_ _J

7| 2AEEL Wit HE O|EXte| 2[AEE &ES Sttt 2AAEE 1 2ol
of 0|2X 7|xet ARH siES = IFYYULICE 2AEEE 71”2 OfsHEAXIE0]
=HIE 2AEES 57| 2o 2R 2E MSEUL & 7|eQl 2Tt X=2AIY
ol =HSlZ C= B2 Y2 HEE 018 +~ U= &F0| =8| e, =HOIEXt
= 0[2{3t YEE AZTH| EEY +~ U= SHE 7|0k LT S|AEH0|M= 2
2] & MF 2|7, MFHERL 7|HSA0] gt OsHE HHECe= §l2[Xel QAEEE =

oIFE WSS MSotl AFUC

10 0
o A

MEMEEA Financial Statement Analysis

T2FM2E| 2|7 Strategic Cost Management and Current Issues
SAASHAIE Disclosure and Securities Market

7| G otMIZ T2 Business and Tax Strategy
AHIEMSESHAAXIC| ZHFE T Financial Reporting: Case Study

eI g

Financial Management Track
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==HH|=L[AEEH

Global Business Track
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7199 xtg 22 ! 29, #2352 7|2 | 22|, FXA T2 H XA2ES
WEStE AFEC2 At 28 BRIt EE VY| XHF HEVIZ 25 QIME |45t
= XS SHZ 5t UAsUCh MF 2 LS Sl Z2HMEQ| JiX| GUH UWHEE, Xt
=222 H 73Y ¥l 7|8 SS 5o H, 28AIE R A28 HH ZE S
off Rt FANE S HEH XHit 200l Clfet S8YE2 S VX B LE S
= st&stA guc,

~

7 |HxHRF2F Corporate Finance

7|”97tX|"7} Corporate Valuation

ZFAAJZRI0I3H Introduction to Equity Market

=Z8E7IS1 Financial Statistics1

=EE7[8h2 Financial Statistics2

M&A A IHZ S| HIZMF 0]+ M&A Practice: Focusing on Finance, Accounting and Tax Issues

SMIME Options and Futures

Z87|2SIAZ Financial Institutions
. /)
229 7|»etdolM kst o|2Xl HX|, A, Atel, 23t M=, &l S0l 7[&e
== ™ol 0|xl= Fut olo] chst 7|He| M2A LSS Si&ot= MPEULICE
=2H HAZAR 282l ofaH, 7|2l Malut 2rS Qo HAKOE 21k|= sHe
IE M2k Z2H A|R0A Q] AH|X} sisyt HEHE Jix| &E Z2YH A|IEE X|efi=
T M2 HIELIA 2 JHE AS ARIOIAS] HTHO! SIX|5t 22t Sof KNS
A H|=L A2 A75H SRS E MiSst AUSLIC

TS ME =
~

Z2HE=I2|2 Global Brand Management

SEYHAGTEF Strategic Management in the Global Environment

SEH7|Y7PEMIEERT Global Entrepreneurship and Ventures

SEY7|YX[HITZEZE Global Corporate Governance

SEHZAID0}7|EIF2F Marketing Strategy for Global Business

ZE2H7|UZEE Global Financial Management

MEA|EH|EL|A Global Business in Emerging Markets

SEHAFHMEFO|0[3H2FS-E Understanding and Applications of Global Business Strategies
ZH|HAZEE International Macro-Finance

SEYSAN|ER|E[AF Global Hospitality Management
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Strategic Management & Venture Track
(YL,
- -

g

Management Information Systems Track
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AT} 22l0l et ofshel ARS Sof YR HMLvlet Hele YNsKe 1t
HRULICE ZHTS SRUSHD MBI THOIM TLMOI Dt £2 ST # of
Liat Chost Alzll 242 Soff HEXAS A58 4 UEE PAEl0f YSLICH FZ
%, Bl Fi2k AlRlN BA Sof 2ol E3 Ikl Helnt HTH ZES st K
TZ0| 7h55t== St FHD 7|7 FEN Zel= HY 010IC|oE L=ot AlEstet
4 QIEE M2 FHS 717 ol M2vlet BE Yols T It
TS ME at=
~
CSRTIZ} CSR Strategy
M&ATIEE 7| 2142 nHAl3H M&A Strategy: Strategic Planning and Implementation
SAITEF Innovation Strategy
HIXZI7HZ New Venture Creation & Management
AHMEMIALA A ZI42] Business Analysis and Strategic Planning
HIR|ZIA1:7 | H 7R ATEAFI0FO|C|Of 7HE Entrepreneurship and Innovative New Business Creation
HIZ|ZI 2 AR H | Z LA BT || THISH Design and Implementation of Business Model in Entrepreneurial Ventures
ALE| X7 |7 PR M op A MEIR|ZE Social Entrepreneurship and Social Venture Creation
_ _/

7|HoM FEAIARS Moo= 2E51| fI5t0] ZZXS0| 23| Lolok & 7leH
Olfret 2] 3 H2FY 0|7701| Lot ZE7| stgske aFEULTE 7I-oM 7R &
= FI510] MEZ Sk 71255 oEA 2EE +~ USX(ol| ! 0|20} ARHIE St
Sotl 2 A YL|Ch EehIT 7[Hte] ALl MZO0ILE MH|A UZ0|l =22 &+ U
= LHEE stask 2 A-LCH IT 2oke| A, Y, J2(11 et 7|-ollA A AL
2 7|20l 2+i0] U= ES0iA| B2 ==0] 2 AU

MH|ALC|XIITHT Service Design & IT

CIX|ZEZHAZH|O|MTEF Digital Transformation Strategy
AXPAMASHHDIC| X|2SA 4th Industrial Revolution and Digital Innovation
H|=L|AZ 2724 Business Programming

H|ZL|AQIRB|MATEL Business Intelligence Strategy
H|=L|AH|0|E{O0|'E Business Data Mining

ITH|ZL|AEHE |T Business Trend

O EE

Marketing Track

Q

OSMEc=H

Operations & Service Management Track
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0 ZHX S AR SFut 7|HS HSIH 0AS BS6t RAISkE Hlof| 2Rt S
201 ofsiiel A Eojol Cist MEAIAIS BRSH= TERULICE DPIEE0IME 2
S X MH|A, OFE ARLIAOIN, AH|X} S, BEHE XMk 8l DHE] ni= 52 74
LGS @%“'Ol—-f— = AR H?_r w=E Sofl =Y D EEAMS| JEHE Ldkeh=
A2 EHZ ot QUSLICE
TS ME i
~
ZTEEE Advertising and Promotion Management
OIAETEF Marketing Strategy
OHAIE! ZAL Marketing Research
MH|ADIAIE Services Marketing
AH|X[EHE Consumer Behavior
SE2E] Distribution Channel and Retail Management
ZHMz|0tAHE Luxury Brand Marketing
MAIZ7HL 2] New Product Development & Management
Hai= oA gl ok2t2] Brand Marketing and Management
~ J

Z2|9] Qo[ Z=M|A0] Chgt O[sHE HiEde= ZFSM 230 tiet =4 siZ
AetS MAlsks 858 TE7IE Ydsh=s dFERIUC ZE19] ZiXIAE 22X MiF
X MH|IAS AMEdh= 2m2|0[8 Z2MAM F2FE 24 =510 7|8510 XHHe &
1, g8 He| YHS MSst ASLICHL 5] 21M7| XA ==t Elc' 4x} AHAH
AL2|0fl M At LRI2] FEQ| Rl MH|A AE LY Cifet 20f2] 7|25 w=siH, &

2! Sk
HRSI L HEXN HS2=2M F/FY & 712|0f H2(ol|= RSELC

rl

-

|]:0II HII

AXMIASIHIH|ZL|A 4th Industrial Revolution and Business
ZZAEZY Supply Chain Management

MH|A2HE] Service Operations Management

AHO A E Business Decision-Making Theory
LmY|0|MHFILFEIM A= Operations Strategy and Quality Design
COOE || =L| A0 HE|EIA Business Analytics for COO
OfXIU=ZHE AH Agile Project Management
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Finance Track
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Digital Business Track
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Arts, Culture & Entertainment Track
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Environmental, Social and Governance
Track

L ond

==HYESE:H

Global Young Entrepreneur Spirit Track
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International MBA

KABSE:=H

Korea & Asia Business Studies Track

+ Korean Business Field Project
+ Asian Business Field Project

L| cHSE &l 7|edalo| Clok
=2l cist 3 7|Hatef Ch » Principles and Practices of Management
2

5t
Oj2He] MiA| BHIE M= ZHACE HEH + U=

GBME24

Global Business Management Track

~—4|

KABS(KOREA & ASIA BUSINESS STUDIES) | GBM(GLOBAL BUSINESS MANAGEMENT) | S2H7|¢ZS

o
Hl

rr
=

i
o

OH T
ol

+ Understanding Asian Culture and Society

+ Understanding Global Business

* Management of Human Resources
+ Marketing in the Digital Age

+ Asian Business Trend

« Asian Market and Industry

* International Business Communication

* Business Innovation and Creativity
+ Accounting Management
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+ Asian Business and Marketing

« Data and Digital Transformation

+ Korean Industry Study

« Corporate Finance and Capital Markets

+ Korean ICT Industry

« Strategic Management

* Al & Business Innovation

« Organizations in the Digital Age

+ Design Thinking and Business Innovation
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Study Abroad Program

Club Activities
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USA Thunderbird School of Global Management, Arizona State University
USA University of Houston
USA California State University, Los Angeles
FRANCE IDRAC Business School General
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Club Activities
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Passion and

Challenge!

Start your brilliant tomorrow at Hanyang University Business School
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7 GRADUATE SCHOOL OF BUSINESS
HANYANG UNIVERSITY

04763 M25EA| 437 242|= 222 FHH 1072
Tel. (02) 2220-0242, 0243, 0284

E-mail. hygsb@hanyang.ac.kr

Homepage. http://mba.hanyang.ac.kr



