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A Message from the Dean
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HUBS MBA EXCELLENCE

The HUBS
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The Association to Advance Collegiate Schools of
Business, also known as AACSB International, is an
American professional organization. It was founded as
the American Assembly of Collegiate Schools of Business
in 1916 to provide accreditation to schools of business,
and was later known as the American Association of
Collegiate Schools of Business and as the International
Association for Management Education.

KABEA

200841 S ZHSTRIS(KABEA) S

20134 S ZHSTSIS(KABEA) RIS 25

202041 SHRHYSHTSOIB(KABEA) 357] 915 B

202541 IR HYSHTSOIB(KABEA) 47| 915 B
BIRYYTRAZUS 517 ZYsHToL AT Th5 DS SO
A0 Chet TIL, A} 1SS HBHC

Korean Association of Business Education Accreditation is
Accreditation, also known as KABEA, is Korean Accreditation
Organization. It conducts evaluation, examination and
accreditation of the business administration education.




HUBS MBA ROADMAP

The HUBS

MBA

Roadmap
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HUBS MBA FACULTY

The
Faculty

HUFI &, HIN

Strategic Management & Venture

1 HET w

Ph.D. Virginia Tech
2 9X|E u

Ph.D. KAIST
3014E U

Ph.D. University of Oregon
4 0|23|

Ph.D. Ohio State University
5 ZMT

Ph.D. Beijing University
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Management Information
Systems

o
ol
re

}I:I
o
=

N
o
o
By

av)
>

v}
>0

w
1z
O O
B Tk $E TH

R R P 1
4 4

I

3
ol
12

T

eorge Washington University

[&)]

rx

ra
et

El

P

>
)

. University of Cambridge

(=2}
© T

0?'..
ol
El

).

ES
Ph.D. Texas A&M University

[][z][=][e]
[s][e]l7][e]

HANYANG UNIVERSITY BUSINESS SCHOOL MBA PROGRAM 1



HUBS MBA FACULTY

==Z8HIXLIA

Global Business

1EEE w

Ph.D. University of Alberta
2 QXM

Ph.D. University of Houston
30|45| w

Ph.D. Indiana University
4 01ZY w

Ph.D. Indiana University
5 UEE u

Ph.D. Claremont Graduate University
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OHEHIE

Marketing

1 UZEE me
h. D. University of Maryland
2 9w
Ph.D. University of Tennessee
3 AXHRl w=
PH.D University of Washington
484" B
Ph.D. University of Pennsylvania
5 MY m
Ph.D. University of California, Los Angeles
6 2rs|d u
Ph.D. University of Toronto
7 UEE u
PH.D. University of Texas at Dallas
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OSM

Operations & Service Management

1 HEW W
h.D Michigan State University
2 BH9E
Ph.D. Hanyang University
30/ Uy
Ph.D. Saint Louis University
4 2YE w
Ph.D. Rutgers, The State University of New Jersey

[][2]
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Finance

1 LR W

Ph.D. University of Texas at Austin
228w

Ph.D. Duke University
3 I W

Ph.D. University of Oregon
4 ZI7| w=

Ph.D Washington University, St. Louis
5 HHE us

Ph.D. State University of New York
6 M U

Ph.D. McGill University
7 &5 Wy

Ph.D. University of New South Wales
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HUBS MBA FACULTY
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Organization Behavior &
Human Resource Management

c

h.D. University of California, Berkeley

2 BHs| W

Ph.D. Cornell University
3R U

Ph.D. Columbia University
4 QM n

Ph.D. Vanderbilt University
50|42 w=

Ph.D. University of Cologne
60|21 ma

Ph. D. University of

lllinois Urbana—Champaign
7 OlEt

Ph.D. Duke University
S UYE u

Ph.D. University of

Wisconsin—-Madison
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Accounting

1 1EfS w4

Ph.D. INSEAD
2 LIS uy

Ph.D. George Washington University
3EFE U

Ph.D. Michigan State University
40124

Ph.D. Temple University
5 @M U

Ph.D. University of Florida
6 FENT! w4

Ph.D. Seoul National University
7 85w

Ph.D. Seoul National University
8&ZM us

Ph.D. University of Wisconsin-Madison
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PROGRAM INFO HANYANG MBA CURRICULUM

Hanyang MBA
Curriculum

Hanyang MBA TS M2 20102 Moot WS [IYst 18 UX 552 8XO2,
Zgalg 40t= MR F9Y 7|2 H At FE7K| ZE2 428 MESotl JELIL
5004 Ho| ZHolat MYWFI0| MEZot= ALt 20004 712 LL|E Sotdd,
Hanyang MBA TH MM 740l E5tEl 18 LIXE I8N0 53 4 9lon],
Chatst sth7t 88 MA T 7HsEILICE
EeiE = 0l 22
ZELAAES) E2 ZEWA(H1}=) HIME(+33}2) |5 =9 EY
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OBAIEIRZIA OBHIE/7 | E
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4T 0}% BYEAAY ST E2Y MM = 3382/71983
(Cht, 2|3t 3t9o| REBYEA 3= 0l XY |HAY
SE=A O K EETEEE FREHIRUA/71HBY
a1
SEET 205 0l QRO T 2 ASIA OSM/7 /212
IS RIEP e 81/7192Y
H|5t212(Self-Designed) 71988
SENS

Ok

IOIA
£ 14

Ok

£ Mo 112

AE™MF Strategic Management

HAAYHAIAH Management Information Systems

S2YAY Global Business

OFAIEI2]A Marketing Management A

LIY|0|MAYI} Operatons Management
D2 MASA and Process Innovation

OlSHQIE R Rt Investing in U.S. Securities Markets

ZEAHL] Field Study

22| Financial Management

CEOHMIEZ! [eaders to Leaders

ZEHZEA Organizational Behavior A

719 AEAI™E Business Activities and Accounting Information

HANYANG UNIVERSITY BUSINESS SCHOOL MBA PROGRAM



PROGRAM INFO HANYANG MBA

Organization Behavior & Human
Resource Management Track
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Financial Management Track
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PROGRAM INFO HANYANG MBA
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Strategic Management &

Venture Track
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Marketing Track
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Corporate Management Track

HANYANG UNIVERSITY BUSINESS SCHOOL MBA PROGRAM
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Healthcare Management Track

=SEAIE

Finance Track

2 Ml A Y=Y

Luxury Brand Management Track
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PROGRAM INFO PROFESSIONAL MBA
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Digital Business Track
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Entertainment Track

Arts, Culture &
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K= HIEFSXI(AML)

Anti-Money Laundering Track

ESGE:H

Environmental, Social and
Governance Track

==2YESE:

Global Young Entrepreneur
Spirit Track
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* Family Business Seminar « 22HZEA|0|Lt3
« S2LEH0(oH - SERYICAO|LHA
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International MBA
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Korea & Asia Business Studies Track - -
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* Asia Business & Industry

Immersion * Data and Digital Transformation * Asian Consumer Culture & Market Intelligence
* Asia Innovation & Consulting * Digital Tranformation & Intelligent Enterprise  * Corporate Finance & Value Creation
Lab * Global Accounting Management * Creative Entrepreneurhsip & Content Ventures
* Global Entertainment, Media, Platform * Digial Culture, Social Media & Consumer
BUSineSS in ASIa Trends in Asia
* Korea's Creative Economy & K-Culture Strategy  « Global Business Management
* Organizations in the Digital Age * Global Marketing Management
* Retail Business Innovation and Creativity « Luxury, Fashion & Cultural Branding in Asia
+ Strategic Decision Making & Leadership  « Sustainable Innovation & Business Transformation
* Strategic Management
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* Business Analytics & Data driven decision making * Al for Business Strategy & Innovation
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China MBA
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+ Study Abroad Program
¢ Club Activities

+ Admission




FUTURE AT HUBS STUDY ABROAD PROGRAM
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University of Houston
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FUTURE AT HUBS CLUB ACTIVITIES

Club
Activities

ZYT2UstE Woll= F0|9F £7|, A0 THE Chfet
Mt = OfLet ZYsESE oM E3dte S0te €3

= Pe
ZZ LY - ’_.!

ST 7 NRA STO/2HIF] =02l 2025 S A ~ DS
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FUTURE AT HUBS CLUB ACTIVITIES
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HANYANG UNIVERSITY BUSINESS SCHOOL MBA PROGRAM
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Hanyang University
Business School

MBA

PROGRAM
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GRADUATE SCHOOL OF BUSINESS
HANYANG UNIVERSITY

04763 MSEEA| B3+ SHE|2 222 2F
Tel. (02) 2220-0242, 0243, 0284

E-mail. hygsb@hanyang.ac.kr
Homepage. http://mba.hanyang.ac.kr
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